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Veganism creates $2.8B market
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David Sudarsky left a career in astrophysics to start his vegan-friendly business out of his garage in Civano. He takes orders for the
products he sells from customers across the nation and in a number of other countries.

NOT JUST GRANOLA
AND SANDALS

By Levi J. Long
ARIZONA DAILY STAR
The shoes are fashionable.
And the food isn't bad either.
No longer considered a “hip-
pie fad,” the vegan lifestyle is
translating into business oppor-
tunities for some local entrepre-
neurs, resulting in part from a
growing $50 billion a year natu-
ral-products industry.

eaters,” said
Ana Terrazas,
who has been
a vegan for 25
years.

“But it is
becoming
more main-
stream, and businesses are
thinking about that.”

In Tucson, that means a Web
site for vegan consumers, a new
line of vegan brownies and a
new restaurant devoted to veg-
an palates.

For those not in the know, ve-
ganism is defined as a person
who avoids using eggs, dairy,
honey, meat, poultry and fish,

and does not buy products de-
rived from animals, such as fur
or leather, according to the Veg-
etarian Resource Group, based
in Baltimore, Md. There are
more than 1.7 million vegans, in
the United States, according to a
2000 poll conducted by the
group.

Choices for vegan consumers
are growing along with demand,
as more niche
businesses
cater to vegans,
and main-
stream grocery
stores carry
more products,
said John Cun-

manager for the
vegetarian
group.

The market for foods replac-
ing meat and other animal prod-
ucts is estimated at $2.8 billion,
according to Mintel Internation-
al Group Ltd., a research con-
sumer company.

“It would behoove a company
to introduce new vegan prod-
ucts, because they would be able
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Sudarsky distributes this vegan-friendly shoe, and says
his online business has seen a 20 percent annual growth
in sales over the past six years.
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to reach the widest market,”
said Cunningham, who added
that vegan products have poten-
tial to carry over to mainstream

tasty, not grainy,” said Raisglid,
vice president of the Vegetarian
Resource Group of Tucson.

Tinkering with taste is also
the focus of M. TwoFeathers,
owner of Epic Vegan Treats and
the Epic Café at 745 N. Fourth
Ave.

TwoFeathers launched a line
of vegan seed cookies, brownies
and snack bars last fall and said
he hopes to market them across
the country this year.

The café now sells 10,000 of
the vegan baked goods annual-
ly, TwoFeathers said.

The potential for markets out-
side Tucson is there, said
TwoFeathers. Starbucks, Wild

That was one reason he start-
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